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INEE Good Practice Guide  
Community Information Campaigns  

 
 
Throughout a crisis, large amounts of information should be rapidly and accurately conveyed to the 
affected population to prevent greater suffering and harm. Typically, this is through community 
information campaigns targeting all community members. Initially, information is conveyed such as 
where to access medical services, family tracing, food, water, shelter and education for children. This is 
later combined with information that assists the population to live successfully in the new environment. 
 
 

Strategies 
 
• Prioritize information and ensure relevancy and culturally appropriateness 
Information campaigns should be tailored to meet the specific needs and changing needs of the targeted 
community. For example, it is important to tailor health education around changes in sicknesses being seen in the 
clinics and hospitals i.e. diarrhea during the rainy season and eye diseases during the dusty dry season. 
Information should target a specific and possible behavior, such as taking children to get immunized. Care should 
be taken not to mention the impossible or unrealistic, i.e. boiling water for water purification when firewood is 
limited. 
 

In all cases, the topic to be addressed should be investigated within the community to determine what the 
community knows, doesn’t know and cultural issues around the topic. All materials should be pre-tested before 
included in an information campaign. 
 
• Vary the message, the venue, and media 
It is important that information campaigns vary their messages over time to keep the community’s 
interest. Typically, this might mean focusing on an issue such as hand washing and hygiene for a week 
or a month, and then focusing on another issue for the next time period. This also facilitates the 
development of new teaching/learning material, and the communications skills of staff and community 
volunteers. Similarly, to reach as many people as possible, it is important to maximize different types of 
media in different locations 
 

Venues Different Media 
• Markets 
• Distributions of food 
• Water points 
• Waiting areas in medical facilities 
• Sports games 
• School assemblies 
• Community meetings or clubs 
• Voting and headcounts 

 

• Radio advertisements and talk shows 
• Newspapers and magazines 
• People talking on micro-phones 

walking through the community 
• Posters, signboards, and brochures 
• Community debates, panel discussions 

and lectures 
• Drama and music performances (these 

can be recorded and put on the radio) 
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• Enhancing individual, family and community life 
Distribution of goods and provision of services should always be accompanied by a relevant message for a better 
quality of life: 

o health issues can be targeted in the waiting areas of hospitals and clinics 
o water and sanitation messages at water points 
o food storage, fuel conservation and food preparation tips at food distribution 
o traditional farmers can be exposed to improved farming practices during a seeds and tool distribution 
o better building practices can be covered during the distribution of housing materials. 

 

In order to emphasize transparency and accountability, information campaigns should also include information 
about individual and family entitlements to control accusations of graft and corruption. 
 
Checklists 
 

• Where do people gather within the community? 

• Where does the community and different sections within it get their information? Radio? Television? 
Printed media? Word-of-mouth? 

• What are the "burning" issues within the community? How can these be addressed? 

• What services are NGOs and government offering? Are these being accessed equitably? Does the 
crisis-affected population know about the services? 

• What are the life threatening conditions within the community? Check hospital for mortality (death) 
and morbidity (sickness) statistics. These possibly might identify specific issues such as the need for 
landmine awareness or the need to target a specific portion of the populations, such as parents for 
childhood immunization and young people for STD/HIV/AIDS/drug education. 

 


